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Dr Antonio  POMANTE
THE PLEASURE BOATING IN THE ADRIATIC SEA

The Adriatic sea is very fit for the pleasure boating also thanks to the numerous  tourist ports. The long beaches on the Italian coast and many islands on the Croatian side represent an ideal place to spend a holiday on sailing boat or motor yacht. 

To have a clearer scenario’s overview it is useful to make use of some meaningful indicators, such as the number of boat places, boat number, big yachts.   

	TABLE. 1 – INFRASTRUCTURES FOR PLEASURE BOATING OF SOME EUROPEAN COUNTRIES

	

	COUNTRY
	UNIT
	TOURIST PORTS AND TOURIST QUAYS
	MOORINGS

	CROAZIA 

FINLANDIA 

FRANCIA 

GERMANIA 

IRLANDA 

ITALIA 

NORVEGIA

 PAESI BASSI POLONIA

PORTOGALLO

REGNO UNITO

SVEZIA
	105.000
731.000

725.000

441.530

400.000

692.000

403.000

51.170

55.000

463.019

16.128.400

753.000
	123

1.750
376

2.647

105

300

200

290

28

500

12.000

1.000
	13.878
80.500

224.000

128.042

128.062

21.000

7.846

7.846

225.000

1.145.000

200.000


	TABLE. 2 – BOAT PLACES ACCORDING TO THE STRUCTURE’S TYPE
	
	
	

	
	
	
	
	
	
	
	
	

	 
	 
	 
	 
	 
	 
	 
	 
	 

	REGION
	TOURIST PORT
	BERTHING
	MOORING

	 
	 
	 
	 
	 
	 
	 
	 
	 

	 
	 
	 
	 
	 
	 
	 
	 
	 

	PUGLIA
	
	
	
	3.806
	2.790
	
	
	2.307

	MOLISE
	
	
	
	125
	163
	
	
	 

	ABRUZZO
	
	
	1.407
	520
	
	
	145

	MARCHE
	
	
	
	2.416
	1.787
	
	
	772

	EMILIA R.
	
	
	
	3.831
	537
	
	
	377

	VENETO
	
	
	
	3.412
	1.461
	
	
	105

	FRIULI
	 
	 
	 
	2.803
	5.583
	 
	 
	1.775

	 
	 
	 
	 
	 
	 
	 
	 
	 

	ADRIATICO
	 
	 
	17.800
	12.841
	 
	 
	5.481

	 
	 
	 
	 
	 
	 
	 
	 
	 

	TOTALE  ITALIA
	 
	 
	53.244
	43.214
	 
	 
	31.584

	 
	 
	 
	 
	 
	 
	 
	 
	 

	% ADR. SU TOTALE
	33
	29,71
	 
	 
	17,35


	TABLE 3 – BOAT PLACES ACCORDING TO THE LENGTH 

	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	REGION
	
	UNTIL TO 
	
	FROM 10
	
	FROM 12
	
	FROM 18
	OVER

	 
	
	10  MT
	
	TO 12 MT
	
	TO 18 MT
	
	TO 24 MT
	24  MT

	 
	
	
	
	
	
	
	
	
	 

	PUGLIA
	
	7.334
	
	868
	
	551
	
	107
	43

	MOLISE
	
	254
	
	31
	
	2
	
	1
	

	ABRUZZO
	
	1.390
	
	362
	
	270
	
	48
	2

	MARCHE
	
	3.231
	
	1.051
	
	485
	
	179
	29

	EMILIA R.
	
	2.705
	
	1.210
	
	681
	
	94
	55

	VENETO
	
	3.579
	
	784
	
	415
	
	134
	66

	FRIULI
	
	7.500
	
	1.536
	
	936
	
	155
	34

	 
	 
	
	
	
	
	
	
	
	

	 
	 
	
	
	
	
	
	
	
	

	TOTALE
	
	25.993
	
	5842
	
	3340
	
	718
	186

	ADRIATICO
	 
	
	
	
	
	
	
	
	

	 
	 
	
	
	
	
	
	
	
	

	TOTALE 
	
	93.769
	
	15.874
	
	11.023
	
	3.105
	4.271

	ITALIA
	 
	
	
	
	
	
	
	
	

	 
	 
	
	
	
	
	
	
	
	

	%  AD/ITA
	
	27,72
	
	36,8
	
	30,3
	
	23,12
	4,35

	 
	 
	 
	 
	 
	 
	 
	 
	 
	 


	TABLE. 4 – SAILING BOATS RECORDED IN THE MARITIME OFFICES
	

	
	
	
	
	
	
	

	 
	 
	 
	 
	 
	 
	 

	REGION
	
	UNTIL TO
	FROM 10
	FROM 12 TO 
	FROM 18 TO
	TOTAL

	 
	
	10 MT
	TO 12  MT
	18  MT
	24  MT
	

	 
	
	
	
	
	
	 

	FRIULI
	
	162
	692
	324
	21
	1199

	VENETO
	
	216
	564
	284
	10
	1074

	EMILIA R.
	
	300
	916
	474
	17
	1707

	MARCHE
	
	134
	240
	119
	8
	501

	ABRUZZO
	42
	58
	41
	4
	145

	MOLISE
	
	1
	
	1
	
	2

	PUGLIA
	
	83
	91
	62
	4
	240

	 
	 
	
	
	
	
	

	TOT. ADRIATICO
	938
	2561
	1305
	64
	4868

	 
	 
	
	
	
	
	

	TOT. ITALIA
	2.863
	6.540
	3.934
	481
	13.337

	 
	
	
	
	
	
	

	% ADR./ITALIA
	32,76
	39,15
	
	13,3
	36,49


	TABLE. 5 – MOTOR BOATS RECORDED IN THE MARITIME OFFICES



	 
	 
	 
	 
	 
	 
	 
	 

	REGION
	
	UNITL TO
	FROM  10
	FROM  12
	FROM  18
	BIG 
	 

	 
	
	10  MT
	TO 12  MT
	TO  18  MT
	TO 24  MT
	YACHTS
	TOTAL

	 
	 
	 
	 
	 
	 
	 
	 

	FRIULI
	
	1.195
	412
	275
	25
	2
	1.909

	VENETO
	
	2.219
	632
	458
	26
	4
	3.339

	EMILIA
	
	1.500
	671
	377
	42
	2
	2.592

	MARCHE
	
	1.416
	571
	526
	46
	4
	2.563

	ABRUZZO
	407
	67
	37
	5
	1
	517

	MOLISE
	
	17
	6
	4
	
	
	27

	PUGLIA
	
	1.983
	242
	124
	7
	
	2.356

	 
	 
	
	
	
	
	
	

	 
	 
	
	
	
	
	
	

	TOT. ADRIATICO
	8.737
	2601
	1801
	151
	13
	13.303

	 
	 
	
	
	
	
	
	

	 
	 
	
	
	
	
	
	

	TOT. ITALIA
	37.457
	10.522
	7.860
	1.209
	148
	71.014

	 
	 
	
	
	
	
	
	

	 
	 
	
	
	
	
	
	

	% ADR./ITA
	23,32
	24,71
	22,91
	12,48
	8,78
	18,73


BIG YACHTS 

It is interesting to add to the above mentioned data some remarks drawn from a sample survey made by a service company. The survey’s results have been presented during the 47° Geneva International Nautical Boat Show (October 2007) concerning the big yacht segment (lenght above 24 mt). 

From several information included in this survey related to almost all the Italian areas where the pleasure boating reaches meaningful values (Liguria, Tuscan archipelago, Rome, Naples, Messina, Brindisi, Rimini, Veneto and Trieste), it is possible to draw some considerations on the effective number of big yachts, the available number of boat places and the management costs of these units. 

In relation to the big yacht’s number, the survey underlines an evident difference between the units regularly registered in Italy and the related date identified in the sample survey through estimated values. According to the table n° 5, the Ministry of Transport (2005) declares that the registered units are 148. On the contrary, the sample survey reveals that the presence of these units on the Italian seas is above 500 units (almost 550) of which almost 100 units are engaged in a probably charter activity and the other 150 units are in transit from abroad.  To conclude it is reasonable presuming that during the summer season almost 700 units are in transit on the Italian seas.   



Concerning the available boat places for big yachts, the survey highlights that, against a national average equal of 3,3% reserved places for these units in tourist ports (4271 on almost 128.000), in the analysed regions boat places for yachts are equal to 5,8%.  This date allows a first statistical and practical consideration: in the areas not included in the analysis, such as for example the area from Ancona to Gargano, the boat place’s rate reaches lower values than the national average. Consequently boat places suitable for big yacht mooring, both in standing form and for big yachts in transit, are lacking in.   



Finally in relation to the management cost’s analysis of single yacht unit, the sample survey offers same interesting information. To better understand the cost component, it is useful to specify that cost rates are expressed in relation to the average value of considered units. These units have the following references: 

· boats from 24 mt to 30 mt: unit average value equal to almost € 7 million;

· boats from 30 mt to 45 mt: unit average value equal to almost € 15 million;

· boats with a length above 45 mt: unit average value equal to almost € 30 million.

The annual management costs of these units are equal to almost 7% of their value. Separating the costs they could be represented as follows: 

	SERVICES 

AND  

 MAINTENANCE


	BOAT EXPENDITURES  


	GUEST EXPENDITURES

AND 

CREW EXPENDITURES 


	CREW SALARIES


	INSURANCES
BROKER EXPENDITURES

AUTHORIZATION CHARGES

	TOTAL



	1,5 – 2,7%


	0,5 – 0,7 %


	0,8 – 1,1 %


	1,5 – 1,8 %


	0,8 – 1,1 %


	7 %






In relation to this study a particular attention is paid on budget lines named “boat expenditures” and “guest and crew expenditures”, as concerning the tourist port of Giulianova the pleasure boating in transit is very important. The components of “boat expenditures” budget line can be represented as follows:

· for moorings: 82 %

· for fuels: 13 %

· for fittings and provisions: 5 %

On the contrary separating the “guest and crew expenditures” budget line we have:

· tourist induced activity (shopping-restaurants-events-tours) equal to 78 %

· guest expenditures: 15 %

· crew expenditures (prevalently meals) equal to 7%

According to the elements metioned above it would be possible to imagine for a yacht with a length of 30 mt and a value of almost € 10 million, the annual expenditure of € 700.000. These costs incurred during June-September period prevalently. Assigning to the expenditure set “boat, guests and crew” a careful assessment equal to 1% calculated on unit value, we have an average daily expenditure evaluated (by defect) on 40/50 days equal to € 2000/2500 at least. Almost all this amount (80% at least) is spent in the mooring ports. 

A SYNTHESIS TABLE REFERRED TO THE ADRIATIC SEA

(A comparison between Italy and Croatia)

	
	ITALY


	CROATIA



	TOURIST PORTS

 (for boats >12 mt)
	Widespread on all the coast with a meaningful thickening in Veneto, Friuli, Emilia R. and  Marche.

(3222 boat places on 4244 –  equal to almost 75%)


	Widespread with more homogeneity. Middle-north better than South.



	REGISTERED

SAILING BOATS

 (>12 mt)


	It is consistent with the distribution of ports. Almost all the units are in possession of private citizens.  89% of units > 12 mt are registered in the Friuli, Veneto, Emilia R. and Marche regions (1.257 on almost 1.400).


	Poor diffusion between private citizens. Almost all the units are in possession of charter companies. 



	REGISTERED MOTOR BOAT 

(>12mt)


	Like above.  89% of units in Friuli –Veneto –Emilia R.- Marche.

  (1.787 on almost 2.000)


	Poor presence of motor boats also between charter companies.



	YACHT
 (>24mt)
	 13  units  on  148 registered in Italy (almost 9%).
	NOT AVAILABLE DATA



	USERS OF CHARTER

- bare-boat 
- chartering with crew 

	Nowadays are more widespread but not so much. They depart from Italian coast to spend holiday in Croatia. 


	Very high number: presence of many charter companies. 

According to the contract, units can not leave the Croatian seawater during holiday. 




CONCLUSIONS 

In Italy, during the last years, the yacht sector is constantly growing and it is evident in the increase of tourist ports and tourist quays, unthinkable 10 years ago; in the boat and yacht production; in a growing presence on the holiday and spare time market of nautical charter companies; in the increase of issued nautical licences.  

Nevertheless if we carefully analyse data reported in the last table (elaborations on CENSIS data referred to the year 2006), it is evident that nowadays in the Adriatic sea big numbers are not present under the 43° parallel. (Grottammare – AP). 



If the pressing request of boat places (in the Middle southern Adriatic) by the inhabitants of the Middle southern Adriatic is satisfied thanks to the several ports, it would be useful to pay a particular attention on boating in transit for its direct and indirect benefits.  

A specific improvement of port’s structures and services aimed at satisfying the needs of yachtmen in transit would strengthen other local attractions not much exploited: the environmental and naturalistic beauties, the historical and cultural patrimony and the oenological and gastronomical tours. 

All the above mentioned elements are very important to make a tourist port attractive for the yachtman. Nevertheless they are necessary but not sufficient conditions. 
Reflecting on the above reported considerations in relation to the boat place’s stock located prevailingly in the Upper Adriatic and the summer routes preferred by these units (towards the Southern Adriatic to reach Greece, Turkey, Sicily, the Tirenean sea and Croatia) it would be possible to place the tourist ports of the Middle southern Adriatic between the favourite ports of call of all the units in transit.  A particular attention could be paid on yachts with a specific dimension: the boats included in the middle-up band (from 18 to 24 mt) and big yachts (above 24 mt). Nevertheless in both band are prevailing the motor units (at least 80%).

The direct and indirect economic advantages as well as advantages in terms of image, that could derive from an increase of transit volumes are evident. But to make possible this qualitative leap it is necessary to work and invest resources on port accomodation facilities, land services and the promotion of port’s image and hinterland characteristics. 

To successfully carry out this path it is very important “acting as a system”, that is cooperating with all the institutional and not institutional realities interested in a growing use and functioning of tourist ports. 

After a good mooring, made easy and safe by the assistance personnel, the yachtman would like to find a range of services to better spend his holiday. 

Between services offered by a tourist port there are many considered standard and other that improve the structure, making it more comfortable. (Nevertheless this distinction is not so strict.)
Standard services could be considered:  

· water, electrical energy, showers and toilets, lighting in quay, disabled person facilities, guardianship facility, fuel station, meteorological service, fire fighting service, gru/travel lift;

The structure is improved adding: 

· scuba diver facility, charging oxygen bottles, an activity linked to the deep-sea fishing or the tourist fishing, a little repair shop (to the motor, the hull and  the sails), a fittings shop, a restaurant with local dishes, a first aid station; 

A tourist port would be comfortable and refined if the yachtman could find also:

- a boat place booking facility, laundry, a comfortable yacht club, a car – motorcycle - bicycle rental service, a foodstuff shop, a bancomat point, an internet point with a wireless system, a bank/exchange, a post office, a chemistry, an hospital  equipped for emergency, a newspaper kiosk, a typical town where it is possible to do shopping, chances to do not long tours, an heliport, golf links.


Finally in relation to the nautical service user it would be better specify that in many cases he belongs to an exigent and expert client group who can pay for a quality service. He is also a tourist who are looking for cultural roots of a territory, its history, proofs, the local customs, the sea and land products. 

Services are the most important component of an attractive mooring for the shipowner and his crew. His trip is organized also in function of these elements that are constantly compared with that of other moorings. And a big motor unit that can travel at a speed of 20/25 knots (almost 50 km/h) can postpone or anticipate a mooring in few minutes not hours.  

All the above listed activities would be less effective without a suitable promotion activity and advertising. It is very important to reach the needs of shipowners, attracting their attention on nautical service’s quality and entertainment chances. To this end become useful the following communication channels: 

· Specialized reviews 

· Websites dedicated to the boating

· Boat Shows

· Television programmes on specialized networks 

· Tourist ports and nautical clubs 

· Builder trade association (UCINA), the trade association of Maritime Brokers for pleasure boating (ISYBA), the trade association of motor unit’s shipowners (ASSONAUTICA)

· Charter company specialized in big yachts 

· Big yacht’s masters and crews.
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